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Welcome & Housekeeping

Jo Gregson

@GMSocialValue         #gmsvn   #itswhatwedo  #ConnectSupportInfluence



To gain access to the Wi-Fi



Wi-Fi Access Continued…..

At this point please 

click Sign on

=
Wi-Fi 

Accessed



https://pollEv.com/gmsvn

Polling

https://pollev.com/gmsvn


General Housekeeping

Fire Alarms – None Planned

Mobile Phones – On silent

Toilets

Energy Efficient Lighting



Steve Murrells

Chief Executive – Co-op

How can we make social value part of 

everything we do?



Nigel Rose, GMSVN Co-Founder

@GMSocialValue
#gmsvn
#ConnectSupportInfluence
www.gmsvn.org.uk

Welcome on behalf of GMSVN

http://www.gmsvn.org.uk/


Aim of GMSVN

To encourage organisations in Greater Manchester, in every sector,

to seek social, environmental and economic value from

everything that they do



What is the GMSVN plan?

• Connect

• Support

• Influence

@GMSocialValue

#gmsvn

#ConnectSupportInfluence

www.gmsvn.org.uk

http://www.gmsvn.org.uk/


Remaining agenda for today

Topic Facilitator

Welcome on behalf of GMSVN Nigel Rose

Over to you – Social Value in your patch
Including showcase of activity

Nigel Rose

10.40am Quick Break 10 mins

In conversation with Hazel Blears Anne Lythgoe

World Café Part 1 - Survey Anne Lythgoe

World Café Part 2 – the debate Anne Lythgoe

Summary & Close Jo Gregson & Nigel Rose



Nigel Rose, GMSVN Co-Founder

@GMSocialValue
#gmsvn
#ConnectSupportInfluence
www.gmsvn.org.uk

Over to you – social value in your patch

http://www.gmsvn.org.uk/


Case Study 1

Bolton’s 2020 Social Value Challenge



I THE BOLTON FAMILY
VANESSA BARLOW, CHAIR

I PEOPLE MAKE PLACES                                                                                                           



I THE BOLTON FAMILY 

I PEOPLE MAKE PLACES                                                                                                           

• What we do 

• Why we do it

• Success



PUBLIC, PRIVATE & VOLUNTARY SECTOR WORKING 

TOGETHER  TO BENEFIT THE COMMUNITY

I PEOPLE MAKE PLACES                                                                                                           



I PEOPLE MAKE PLACES                                                                                                           

I MAKING A DIFFERENCE 



I PEOPLE MAKE PLACES                                                                                                           

Seddy Bears Picnic 2019

I WHY WE DO IT 



I PEOPLE MAKE PLACES                                                                                                           

The Bolton Family Winners of the 

National BITC Connected Places 

Award 2019

I CELEBRATING SUCCESS



Case Study 2

Salford's 10% Better



FOR PEOPLE

FOR PLANET

FOR LOCAL PROSPERITY

MORE volunteering taking place

MORE Salford people reporting that they                

have good wellbeing

MORE recycling happening

MORE use of parks and green spaces

MORE local people from vulnerable groups 

accessing new jobs, apprenticeships,                      

training and work experience placements

MORE young people who are in employment

MORE purchasing from Salford-based companies

LESS waste - fuel, rubbish, energy, water, etc.

MORE green travel - buses, trams, trains, bikes,      

lift shares, electric vehicles, walking, etc.

MORE companies paying the ‘real’ living wage 
(Living Wage Foundation) 

LESS fuel poverty

Social Value in Salford 

& the 10% Better campaign 



Case Study 3

How is Social Value Developing in Manchester



How is Social Value developing in Manchester?

Greater Manchester

• Procurement Policy in November 2014

 Developed by Procurement with input from Commissioners/VCS & Housing

 Individual Authorities adopt a Greater Manchester approach tailored to own locality

Manchester City Council

• 10 year track record of analysing spend by locality and type of supplier
• 2008 – 50% spent within MCC’s boundaries

• 2018 – 71% spent within MCC’s boundaries

• 20% weighting on Social Value since 2015

• 30% on the way….

• Emphasis on Work & Skills, Equality and support for VCS

• Becoming bolder being more prescriptive whilst encouraging innovation

Greater Manchester Combined Authority Vision : to make Greater Manchester 

one of the best places in the world to grow up, get on and grow old:



Case Study 4

Greater Manchester Housing Providers





Case Study 5

Galliford Try





Case Study 6

Arup



Social value – the built environment

© Latz & Partners



@GMSocialValue
#gmsvn
#ConnectSupportInfluence
www.gmsvn.org.uk

Over to you….Table Conversations

In your tables, talk about:

1. What you have learned

2. What has been your social value journey

http://www.gmsvn.org.uk/


Anne Lythgoe, GMSVN Co-Founder

In conversation with Hazel Blears

Doing Good is Good Business



Anne Lythgoe, GMSVN Co-Founder

@GMSocialValue
#gmsvn
#ConnectSupportInfluence
www.gmsvn.org.uk

World Café Debate

http://www.gmsvn.org.uk/


What does the term ‘social 

value’ mean to you? 

https://pollEv.com/gmsvn

https://pollev.com/gmsvn


How much do you think that social 

value is embedded in the work of your 
organisation? 

https://pollEv.com/gmsvn

https://pollev.com/gmsvn


Topics on your tables

WHITE

How should social 
value be driven 

forward in what we 
do? Who should lead 

this?

PINK

What are the things 
that we can do together 
as a Network to ensure 

that social value is 
embedded and 

recognised across GM?

CREAM

How can we best 
understand and 

articulate the benefits 
of social value? 



Nigel Rose & Jo Gregson

@GMSocialValue

#gmsvn

#ConnectSupportInfluence

www.gmsvn.org.uk

Summary – What is GMSVN going to do next?

http://www.gmsvn.org.uk/

